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Our Goal
Our goal is to identify and partner with DMM practitioners who share our vision and will be committed to faithful communication and collaboration. We will mutually determine this by open dialogue about vision-alignment, interest, and availability while observing ongoing faithfulness. 

Security Disclaimer
Let’s agree that we not make it our job to articulate each other’s vision to other people. We ask for and encourage direct communication with those whom you would like to know and understand better. We will do the same.

The Value of Partnership
· Partnership helps bring the big picture into focus.
· Partnership increases effectiveness.
· Partnership enhances everyone’s ability to undertake bigger goals & vision.
· Partnership improves stewardship while reducing duplication and waste.
· Partnership enhances unity, and with it strengthens witness.
· Partnership frees parties to invest more in their areas of strength.

A Bit of Partnership Theory
· Partnership is an investment that has a cost for all parties involved. It should be appropriately discerned and not entered into lightly.
· No one partners with everyone and this is actually good.
· Partnership should only be entered when everyone is convinced that each party is truly needed and adds value to the specific, agreed-upon vision.
· Experts say that it’s important to grow into partnership as a gradual progression in order to gain momentum and to build relationship and trust.
· Trust and accountability in partnership are essential and are not opposites.
· Partnerships should be honestly and periodically evaluated, if possible with metrics, and this evaluation should be based upon the effectiveness of the partnership to advance the common vision/mission.

Big Questions Based upon Partnership Theory
Are we aligned in vision?  
· If not, we will gladly ask that God bless you as you pursue the vision and mission He has given you.
· If we are aligned, let’s talk about what it might look like to partner together.
Are we truly convinced that we need each other?
· We recognize that this mission is huge and that we need like-minded partners in order to see a movement here.  
· You will have to answer whether or not you believe that you need us as well. Will we really add value to what you are doing or want to do here?



What We Have to Offer
· A strong vision and commitment to reach this generation as we seek to obey and fulfill the Great Commission
· Significant (and improving) tech experience, strategies, and resources—including thousands of hours invested in creating a holistic system that keeps the big picture in mind
· Increasing access, by His grace, to unprecedented numbers of seekers in this nation, those in whose lives He is already at work
· Firsthand guidance from (and access to) some of the most experienced, fruitful DMM practitioners worldwide
· Finances and strategic connections for projects
· Tools to maximize collaboration
· Metrics to guide and assess progress toward fulfilling our goals
· Local partners
· Improving linguistic and cultural skills

What We Need from Partners
· Like-minded passion to reach this nation, this generation
· Eagerness to embrace accountability, communication, and the ongoing development of best practices
· Local coaches (disciplers/trainers) for Scripture-centric engagement of social groups
· Linguistic and cultural skills
· Administrators—websites, Facebook, dispatcher-type overseers (accountability)
· Researchers
· Several other specific-skill sets related to media+



We ask that you and your team pray as you consider these points.  We desire partnership to be rewarding and fruitful for all involved, while propelling each of us toward the completion of the vision and mission He has given us.


Partnorship Considorations.
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